
A
N

N
U

A
L R

EPO
R

T 2015
A

N
N

EX
P 6

Annex

1

Private Consumption Indicators

2010 2011 2012 2013 2014 2015

Sales of passenger cars ('000 units) 543.6 520.5 552.2 576.7 588.3 591.3 

Annual change (%) 11.8 -4.3 6.1 4.4 2.0 0.5 

Imports of consumption goods (RM billion) 34.5 41.0 43.7 47.6 50.3 62.5 

Annual change (%) 9.5 19.0 6.6 8.8 5.7 24.1 

Tax collection  

Sales tax (RM billion) 8.2 8.6 9.5 10.1 10.9 5.2

Service tax (RM billion) 3.9 5.0 5.6 5.9 6.3 3.0

Narrow money (M1)

  Annual change (%) 11.7 15.4 11.9 13.0 5.7 4.1 

Loans disbursed by banking system

Consumption credit (excl. passenger cars)

Annual change (%) 12.5 13.3 -3.6 5.9 -0.1 1.7 

Wholesale and retail trade, restaurants and hotels

Annual change (%) 16.3 13.8 26.0 3.4 21.5 -9.8 

MRA retail sales (Annual change in %) 8.4 8.1 5.5 4.5 3.4 2.0e

Credit card turnover spending1 (RM billion) 79.8 88.8 94.1 99.7 105.5 112.7 

Annual change (%) 15.1 11.3 6.0 6.0 5.8 6.8 

MIER Consumer Sentiment Index2 117.2 106.3 118.7 82.4 83.0 63.8 

FBM KLCI 1,518.9 1,530.7 1,689.0 1,867.0 1,761.3 1,692.5 

Commodity prices

Crude palm oil (RM/tonne) 2,752.1 3,278.9 2,863.5 2,374.5 2,412.4 2,165.5 

Brent crude oil (USD/barrel) 80.3 110.9 111.7 108.7 99.4 53.7 

Rubber (sen/kg) 1,069.6 1,366.5 962.4 785.9 554.2 521.3 

1 Resident spending only
2 Refers to fourth quarter
e   Estimates

Source: Malaysian Automotive Association; Department of Statistics, Malaysia; Ministry of Finance, Malaysia; Malaysia Retailers Association;
             Malaysian Institute of Economic Research; Bursa Malaysia Berhad; Malaysian Palm Oil Board; Bloomberg; Malaysian Rubber Board;
             and Bank Negara Malaysia 
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