
Dr. Qing Wu 
Google Economics 

November 2013 









Example: Online Privacy 



Validation 3rd party analysis 
Pew Foundation “A Comparison of 
Results from Surveys by the Pew 
Research Center and Google 
Consumer Surveys” 
 
Nate Silver “Which Polls Fared Best 
(and Worst) in the 2012 Presidential 
Race” 



How this Changes Surveys 

•  Anyone can do them 
•  The cost is dramatically lower 
•  Results come back in a few hours 
•  Surveys can be replicated … or not 
•  You can measure sensitivity wording 



Rich Question Formats 



Inferred Demographics 



Auto-Generated Insights 



Partial Ordering 



Underlying Statistics 

•  Bias adjustment 
•  Time of day and day of week 
•  Non-response table 

•  Error bars 
•  Partial ordering 
•  And much more! 
 


